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Background 

Tourism is an important sector of Vietnam’s economy, contributing 5.8 percent of the country’s gross 
domestic production (GPD). Tourism currently supports almost half a million jobs or 2.4 percent of the 
total workforce. Tourism importance in underlined by its export value: It accounts for more than 50 
percent of the exports of the service sector.  

During the past ten years, tourism has achieved a very high growth rate: International tourists arrivals 
increased at an average rate of 8.9 percent annually. According to UNWTO, the annual rate of growth 
for world tourism was 3.4 percent during the same period. Domestic tourism in Vietnam increased at 
an even faster rate over the past decade (10.2 percent).  

In 2010, there were 800 international-market tour operators and more than 10,000 domestic-market 
tour operators, and 17,000 registered tour guides in Vietnam.  

Accommodation facilities have also been rapidly developing. In 2010, there were 12,000 hotel and 
other accommodation units totalling 235,000 rooms. The average increase of room supply has been 
on average 15.9 percent over the past decade It is predicted that the hotel room supply in coastal 
resorts in central Vietnam will double in the next five years. 

... and Vietnam is expecting a further dramatic increase in tourism figures despite the difficult 
global economic situation.  

Tourism development has the potential for creating jobs and income for many people both in 
the phase of constructing the necessary infrastructure and when running the operations. 
Tourism can also contribute with its taxes and duties to the budgets of the local and regional 
governments and thus putting them into the position to improve infrastructure and services 
for the local population and visitors. 

However, reality in many places is that uncontrolled growth and development of tourism 
causes negative impacts on nature, environment and local communities. 

Negative impacts on nature may be such as huge land consumption, distortion of wildlife 

habitats and intrusion of tourists into fragile ecosystems.  

The negative impacts on the environment include the interference of infrastructure (like 

roads, golf courses) into the landscape, high water and energy consumption, pollution of 
waters, dramatic increase in waste and others. 

For local societies tourism can also cause distortions of local cultures and social 

structures, aggravation of social discrepancies and exploitation of local people. 
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Responsible Tourism 

The Government of Vietnam has recognized these challenges and threats and declared 
Responsible Tourism as the overarching goal for future development of this sector. 

In this respect Responsible Tourism is not just another form of tourism like sun & beach 

holidays, heritage tourism or community based tourism. – Responsible Tourism is about the 
legacy and the consequences of tourism for the environment, local people and local 
economies. 

Responsible Tourism does not only take place in protected natural environments – Any 

tourism business, whether located in a thriving metropolis, the mountain plains, rural village, 
sub-tropical island, provincial town – can be a Responsible Tourism operation. 

Responsible Tourism is about HOW the involved people, businesses and institutions are 

organizing and undertaking their respective activities. Responsible Tourism is about “making 
better places for people to live in and better places to visit”1. In this respect the 3 main 
dimensions and objectives of Responsible Tourism are 

- satisfying guest expectations by providing for enjoyable holiday experiences, 

- assuring a sustainable utilisation of natural and cultural resources and protecting the 
environment and 

- providing net benefits for the local population and involving them respectfully into 
decision making processes and tourism activities. 

Excursus: It is the HOW that makes the difference 

Example 1: wildlife exploration and photo safari with a little boat 

 On the first sight people convincingly might insist that wildlife exploration, especially when it is 
done in a small scale, must be some form of Responsible Tourism. But how should it be seen if ... 
- the boat excursions are exclusively run by international tour guides without involving local people 
into these undertakings? 
- the tour guides – in their attempt to bring tourists for the photo shootings as close as possible to the 
rare animals - conduct the boat into breeding grounds of some rare bird colonies and thus disturbing 
them excessively? 
-  the motor of the little boat is not well maintained and oil is leaking into the river and contaminating 
the water? 

Example 2: Large beach resort 

 A first reaction might be that such an installation most likely is serving the masses in an 
undistinguished way and some inactive sun-bathing tourists for sure do not fall into the category of 
Responsible Tourism. But how should this be seen if .... 
- the hotel is employing local people and providing vocational training for their staff? 
- the walls and the windows of the buildings are well isolated and measures have been taken in order 
to keep energy consumption to a minimum? 
- water saving measures have been implemented and the waste waters of the resort are properly 
cleaned in the on-site WWT plant before discharging them into the sea? 
- a waste omission and recycling program is adapted and the remaining residual waste is responsibly 
deposited? 
- an excursion program to the surrounding villages is offered to the guests where contribution to the 
local communities is carefully taken into consideration? 

Example 3: home stay in Ethno-village 

                                                
1
 www.CRTourism.org 
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 Such tourism form has long time been propagated as THE good practice example for 
sustainable tourism. But is home stay automatically Responsible Tourism if ... 
- only 1 family in the village really takes profit from visitors (some 200 guest nights / year) and  
- the rest of the villagers serve as idyllic photo motives for the tourists without receiving any extra 
benefit? 
- because of the difficult accessibility of the village and the limited activity offer only very few tourists 
are coming and 9 of 10 families had undertaken investments that will never pay back? 
- the low hygienic standards of the food preparation cause stomach trouble of the guests? 

� Responsible Tourism is not just another form of tourism like sun & beach holidays, heritage 

tourism or community based tourism. Responsible Tourism is about HOW the involved people, 

businesses and institutions are organizing and undertaking their respective activities. 

In order to satisfy the three interrelated objectives of Responsible Tourism it is indispensible 
to follow a holistic approach. All three dimensions need to be taken into account and 
satisfied equally. 

The core aspect of Responsible Tourism is 

1) an attractive, market oriented tourism 
product. 

However. Such an attractive tourism 
product needs to be organized and utilized 
in a responsible way: 

2) environmentally responsible and 

3) socially responsible. 

If a tourism product is not attractive for 
specific and well distinguished markets all 
initiatives to organize it in an 
environmentally and socially responsible way are in the best case not creating more harm 
than benefits. Such a product will not be successful.  

It .... 

... frustrates the desires and expectations 
of the guests, 

... abuses the time and energy of the local 
people involved, 
... abuses financial resources that might 
be used in other areas more beneficial, 
... abuses the enthusiasm of the local 
people and disappoints their hopes for a 
better live 

and the activities might 

... have abused natural and cultural 
resources in a non-sustainable way. 

“The road to hell is paved with good 
intentions” 

Samuel Johnson 

(1709 – 1784) 
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Definition of Responsible Tourism 

The Cape Town Conference was organised by the Responsible Tourism Partnership and 
Western Cape Tourism as a side event preceding the World Summit on Sustainable 
Development in Johannesburg in 2002. The final declaration this Conference on 
Responsible Tourism in Destinations defined Responsible Tourism having the following 
characteristics: 

- minimises negative economic, environmental, and social impacts; 

- generates greater economic benefits for local people and enhances the well-being of host 
communities, improves working conditions and access to the industry; 

- involves local people in decisions that affect their lives and life chances; 

- makes positive contributions to the conservation of natural and cultural heritage, to the 
maintenance of the world's diversity; 

- provides more enjoyable experiences for tourists through more meaningful connections 
with local people, and a greater understanding of local cultural, social and environmental 
issues; 

- provides access for physically challenged people; and 

- is culturally sensitive, encourages respect between tourists and hosts, and builds local 
pride and confidence. 

 

In Responsible Tourism, individuals, organisations and businesses are asked to take 
responsibility for their actions and the impacts of their actions.  

The emphasis on responsibility in responsible tourism means that everyone involved in 
tourism – politicians, administration, product owners and operators, transport operators, 
community services, NGO’s and CBO’s, tourists, local communities, industry associations – 
are responsible for achieving the goals of responsible tourism in their respective area. 

 

Responsible Tourism requires that ALL people and institutions involved take responsibility 
for EACH of THEIR own actions. 

EVERY time one has to decide to act in a responsible way .... or not. 
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Organizing a Responsible Tourism offer 

A Responsible Tourism offer is about organizing and delivering an attractive and market 
oriented product in an environmentally and socially responsible way. 

So the starting point is the attractive and professionally organized product. A 

tourism product consists of a broad range of complementary elements that are usually 
provided by many, quite independent but interdependent stakeholders.  

The core tourism product consists of 

- the specific attraction(s) that can create first interest and provide sufficient basic reasons 
for tourists to consider a place for visiting, 

- activities that tourists can undertake in order to experience and explore best the assets 
of a destination, 

- a comprehensive offer of places that serve food and drinks that can satisfy more than 
just the basic nutrition needs of their guests, 

- accommodation facilities where guests can stay comfortably for several nights, 

- additional services and entertainment (such as souvenirs, cultural events, hair dresser, 
tour guides, ...) that keep visitors engaged, 

- adequate information about the destination its people and the tourism relevant 
possibilities and installations. 

This core tourism product needs to be developed consistently for the clearly distinguished 
target groups and  

- reasonable accessibility from the envisaged target markets needs to be guaranteed to 
put guests into the position to come and enjoy the product. 

It has already been noted that the tourism offer in a destination is a composite product and 
that many different and independent actors and service providers need to be involved for its 
production and delivery. So it is indispensable that certain 

- procedures and organisational structures are established that help facilitate 
communication, coordination and cooperation among the relevant actors to successfully 
provide and market the tourism product. 

- Professional marketing, public relations and communication are essential for raising 
sufficient awareness in the target markets about the existence of the product and the 
desire to experience it. 

- Last but not least appropriate distribution channels are needed that help selling 
(distributing) the product to the visitors. 

In order to organize all that in the light of Responsible Tourism each of these elements 
needs to be organized and delivered both  

- in an environmentally responsible way that assures the cautious and sustainable 

utilisation of the natural resources and the minimization of negative environmental 
impacts and 

- in a socially responsible manner that involves the local population into relevant 

decisions and operations and seeks to maximise the economic and social benefits for 
them. 
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 Responsible Tourism - good practice 

It has been stated above that Responsible Tourism requires that each of the activities is 
undertaken and organized both professionally and in an ecologically and socially responsible 
way.  

1. Accessibility and infrastructure 

The most exciting natural wonder or cultural masterpiece cannot be developed into an 
attractive tourism product providing inspiring experiences for visitors and sources of income 
for local population if there is no adequate infrastructure in place to make it reasonably 
accessible. 

For adequate accessibility in the light of Responsible Tourism it is important: 

Attractive for tourists: the destination is save, easy, comfortably, quickly and economically 
accessible 

 The closer to the market or to a major tourist centre a destination is 
the more people may consider visiting the place. Closeness to the 
market in this respect does not necessarily mean a short physical 
distance, but the time and efforts that are needed to reach the 
destination. Attractive accessibility also includes the accessibility of 
the attractions within the destination. 

 Such attractive accessibility can be provided by good and well 
maintained road connections, frequent fast trains or busses. If it is 
necessary for tourists to provide over a rented or own car in order to 
reach the destination the price for transport increases substantially 
and the potential target segments are reduced. Not only is the 
availability of public transport connections helpful. It can also be 
adequate when tour operators are prepared to organize tours to the 
destination and making it so accessible for a broader public. 

 Long travel time on congested or unpaved roads and the lack of 
frequent and comfortable public transport would limit the readiness of 
tourists to visit a place. 

Environmentally responsible:  there are limited emissions caused by the transport means and 
the infrastructure has low impact on nature, wildlife habitats and 
landscape 

 Accessibility by public transport, preferably also by trains is usually 
considered more environmentally responsible than the dependence 
on individual motorized vehicles. Making a mountain accessible with 
a cable car may also be an environmentally friendly way to provide 
accessibility for many people without causing substantial emissions 
and disturbances for nature and wildlife. However it is usually 
necessary to carefully plan such infrastructure as it frequently 
provides access to ecologically sensible areas.  

 High numbers of motorized vehicles invading sensitive ecosystems, 
disturbing wildlife and polluting the environment would expose the 
environment to undesired additional pressure. 
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Socially responsible: the local population also benefits from improved accessibility, they 
can also use the infrastructure and the additional traffic does not 
have negative effects on their quality of life (noise, traffic hazards, 
pollution).  

Good practice examples: 

 The combination of trains and bus connections to access Sa Pa (Lao 
Cai, Vietnam) 

 Tourist packages by several Vietnamese tour operators to visit 
National Parks and ethno villages in the vicinity of Ho Chi Minh City 
and Ha Noi (Vietnam) 

 Lüftner Danube cruise boats: Green Globe certified boat fleet for 
respecting highest ecological and social standards (Germany, 
Austria) 

 

2. Attractions 

Attractions represent the main reason why tourists come to visit a destination. Without 
attractions that are made properly known to a wider audience it is hard to convince tourists 
to visit a place. To develop the potentials of an attraction it is also necessary to make this 
attraction accessible and to present the special assets attractively (f.e. with observation 
platforms, interpretation trails, etc.) 

For adequate development of natural and cultural assets to attractions in the light of 
Responsible Tourism it is important: 

Attractive for tourists: providing for interesting, very special experiences, possibility to 
experience something unique and extraordinary,  
seeing something beautiful, something typical for the region that is 
easy accessible and presented attractively 

Environmentally responsible: a controlled and properly planned approach for developing and 
managing the attraction is adopted, management plans have been 
developed and agreed by the relevant stakeholders and 
communicated to the local population, 
the preservation of the natural or cultural heritage is assured and 
negative effects for them through visitors can be avoided, 
interpretation and explanation of vulnerability of the site and the 
conservation needs and requirements are provided, 
additional financial means for conservation activities are being raised 

Socially responsible: involvement of local people into conservation and interpretation 
activities and thus providing sources of income for the local 
communities, 
assure the active participation of local communities in the valorisation 
of heritage, 
raising the awareness about the values of cultural traditions among 
the local population and thus help strengthening self esteem and 
cultural identity  

Good practice examples: 

 Tourism Management Plan for Cham Island Biosphere Reserve 
(UNESCO, Vietnam) 
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 Tourism Management Plan for My Son World Cultural Heritage 
(UNESCO, Vietnam) 

 Hoi An Crafts Town (silk production, tailoring and cultural heritage) 

 Elephant Race Festival in Dak Lak (Vietnam)  

 

Elephant Race Festival, Dak Lak 

If you have a chance to Dak Lak Province in springtime, you should not miss the Elephant Race Festival, 
normally celebrated in the third lunar month. Attending the festival, you will be lived in the boisterous atmosphere 
of the echo of gongs and the 
spectacular performances of the 
elephants from the Central Highlands 
forest. 

 The Elephant Race Festival is usually 
held in Don Village or in forests near 
the Sevepoi River. In preparation for 
the festive day, people take their 
elephants to places where they can 
eat their fill. Apart from grass their 
food also includes bananas, papayas, 
sugar canes, corns, sweet potatoes. 
The elephants are free from hard work 
to preserve their strength. On the big 
day, elephants from different villages 
gather at Don Village. The race track 
is on even ground, preferably wide 
enough for ten elephants to stand 
simultaneously in a line with a length 
of one to two kilometres. People from 
near and far in their best and colourful 
costumes flock to the festival. 

With the signal of of tu va (horns made into musical instruments), the mahouts command their elephants to go to 
the race track, standing in a row at the starting point. The leading elephant stands in front, whirling his trunk and 
nodding his head in greeting the spectators. Atop each elephant there are two handlers in traditional costumes 
for generals. The tu va signals the start of the race and the elephants rush ahead, excited by the sound of the 
drums, gongs, and cheering from the spectators. Upon seeing the first elephant dashing to the destination, the 
spectators shout boisterously amidst the echoing sound of drums and gongs. At the end of the race, the winning 
elephants lift their trunks above their heads to wave to the viewers, walk deliberately flapping their ears gently, 
gazing through half-closed eyes to receive sugarcane from their viewers. 

The winning elephant is given a laurel wreath. Like its owner, the elephant expresses its happiness and enjoy the 
sugar canes and bananas from the festival-goers. After this race, the elephants participate in the competition of 
swimming across the Serepok River, of tug-of-wars, or throwing balls and playing football. When the race comes 
to an end, the competing elephants bring back the atmosphere of the festival to their villages. Upon returning to 
their village, they receive warm welcome from the villagers. Very often, the elephants from Don Village win the 
prizes as the village has a tradition of training and tending elephants. 

The elephant race is the biggest festival in the Central Highlands. Coming here, you will not only feel the martial 
spirit of the M'nong ethnic people, who are very famous for their bravery and skill in hunting wild elephants, but 
also the magnificent landscape of the Central Highlands which further stresses the grandiose characters of this 
traditional festival. 
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Craft village spins tales of centuries-old silk trade 

 
The silk trade, which began in the central city during the 17th century when Hoi An was a busy trading port, is now a drawcard 
for local and foreign tourists. 
The village, which is 30km south of Da Nang City and covers 2ha, is a place where visitors can get an insight into silk 
production by exploring the mulberry gardens and breeding houses where silk worms are cultivated. Visitors will also see 
workers reeling silk yarn and weaving silk products. 
"I've been working in the trade since I was a child and the job is my family's main source of income," says Te. "Now I have 
chance to promote the trade by introducing its tricks to the public." 
 

Captivating: An old house in the Silk Village in Hoi An. The 

village has become a new draw for tourists. 
 
The 28-year-old is in charge of feeding silkworms with 
mulberry leaves in the silk village. 
"Tourists are often scared of silkworms at the first sight, 
but they soon find the worms so interesting, especially 
when feeding the insect with mulberry leaves on a flat 
basket," he said. 
Each silkworm will take about 21 days to spin a cocoon. 
Pham Nguyen Khoi, a visitor, said he came to the village 
as he wanted to find out more about silk production. 

 
 

Dream weaver: A woman weaves silk with a handmade loom. 

 
"It's the first time I saw silkworms eating mulberry leaves. I 
can not image that silk is produced by a natural process," 
Khoi said. 
At another part of the village, workers from Ma Chau Village 
– the only silk trade village in Hoi An – carry out other parts 
of the silk production process. 
Nguyen Que and Le Thi Phuong have to boil the yellow 
cocoons and wind silk fibre onto rolls. 
"It's not easy and takes time. We have to keep the water at 
90oC and then dry the silk under the sun for days," Que 
said. 
"We have been struggling with this work for years because 
it's hard to make a substantial profit. Now we are hoping to 
boost the trade by introducing the craft to tourists. 
"Tourists are invited to practise the trade in the village. They 

are instructed by craftsmen and women in weaving silk." 
Van Ba Dung, a silk worker from Duy Xuyen District, guides tourists on how to use a wooden loom that was used by weavers in 
the 17th century. 
"Our village craftsmen specialise in making silk in the traditional way, even though these techniques were almost lost in the 
early 1990s. Now we have a chance to promote the trade as a tourism activity," Dung said. 

 
Squirmy: Nguyen Dang Quoc Te feeds silkworms with mulberry leaves. 

Tourists are offered the chance to also harvest 
mulberry leaves in bamboo baskets before 
feeding the leaves to the silkworms, as well as 
joining crafts people in reeling silk and weaving 
silk items. 
Dan Thi Tinh, 63, a Cham ethnic woman from 
Phan Rang city, was invited to work at the village. 
"The trade has a long history as silk production in 
Hoi An was brought by the ethnic Cham people 
so I also want to show tourists the history of the 
trade in Hoi An," Tinh said. 
"It's also an insight into traditional techniques as 
hand-made silk production can only be seen in 
the village now." 
Nguyen Thi Hong Thuy, a visitor from Ha Nam 
Province, said she found her visit useful and 
informative. 
"I now have a complete understanding of the silk 
trade in Hoi An City. I saw farmers get mulberry 
leaves from the garden and feed the silkworms 
and can see it's a long and difficult process to make silk," Thuy said. 



 
 

Responsible Tourism - 13 - M. Kojan, 17.08.2012 

 

"I'm not very skilful, and I'm clumsy with the loom which has pedals to make the wheel spin. I did a good job with reeling the silk 
because it's easier." 
The silk village is also a type of museum which features a collection of nha ruong (houses built with wooden beams and pillars) 
and old tools used in the craft. 
Manager of the Silk Village Le The Vu, says the village is a very new destination for tourists in Hoi An. 
"It will be a centre introducing the old craft to tourists," Vu said. 
"We also have a cuisine centre and home-stay service for tourists when they want to make a longer visit, not only to the village, 
but around Hoi An Town." 
The village is just a 15-minute walk from Hoi An's old quarter and close to a bus station that links Hoi An and Da Nang City. 

VietNamNet/Viet Nam News 

 

3. Activities 

It’s the activities that tourist can undertake in a destination that enable them to experience in 
an active way the attractions and assets of a region and that can involve them more 
intensely than just being a spectator who is being entertained. It’s also the possible activities 
that make tourists stay longer in a region and make them more likely to return. (This for 
example is actually a problem for tourism in Halong Bay. Most of the tourists come to watch 
passively the beautiful scenery from one of the excursion boats, but there are not sufficient 
options for most of them to actively experience this very special and spectacular nature.) 

Responsible tourist activities may be characterized 

Attractive for tourists: a broad variety of possibilities is available in the destination to 
explore and enjoy best the specific surrounding, 
the desire for very special, memorable holiday experiences can be 
satisfied, 

Environmentally responsible: raising awareness for wildlife and nature, 
exploring nature in the most adequate or also typical way for the 
region without having too much negative impact on the environment, 
using locally available resources to organize activities 

Socially responsible: involving local people for providing activities, 
enabling respectful encounters between tourists and local population 
(avoiding the exposure of local population to a curious crowd) 

Good practice examples:  

 Elephant trekking Laos 
(Elephantadventures.com, Laos) 

 Cycling and kayaking tours (f.e. 
handspan.com) 

 Sa Pa trekking (f.e. 
sapasisters.com) 
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Elephantadventures.com (Laos) 

 

2001: Gilles Maurer and Sebastien Duffillot founded ElefantAsia non-profit association. The goal of this NGO is to 
safeguard of the last elephants of Laos. ElefantAsia concentrates efforts in three main areas:- elephant veterinary 
care, educational/environmental awareness and economic viability for mahouts. 

2002: To contribute to the safeguard of the Asian elephant, the team of ElefantAsia wanted to draw the attention 
of the population and media to the fate of the animal emblem of Laos. They organized a caravan journey of 
1300km with elephants through Laos to raise awareness on the threat of extinction which planes on the 
pachyderms. By bringing elephants into villages where they disappeared decades ago, the caravan allowed the 
local population to rediscover the animal which, for more than 4 000 years, has played a crucial role in the history 
of the country. 

Since 2005: ElefantAsia carries out, in partnership with the National centre of Animal Health, a veterinary 
program for the elephants of Laos. The objective is to improve the medical condition of the domestic elephants of 
the country by providing an technical assistance to the veterinary surgeons and to the Lao mahouts. The 
association also runs a reproduction programme in order to increase the births rates which are dramatically low. 
Lastly, ElefantAsia has begun in a process of reconversion of elephant activities towards ecotourism initiatives 
which are less exhausting and more environmentally friendly than logging. 

2007: The founders of ElefantAsia developped an ecotourim elephant riding tour and proposed it to Green 
Discovery travel agency.  The agency decides to sell it under the name "Elephant Adventures". They proposed 
trekking for nature and adventures lovers who wanted to discover the « master of the forest » in the heart  Asia. 
By this sustainable initiative, Elephant Adventures supports the development of tourism in the area where 
elephant naturally reside.  The initiative also helps to perpetuate mahout tradition and contribute to the local 
development. By running these tours, Elephant Adventures becomes more deeply involved in elephant and its 
habitat’s conservation. In addition, Elephant Adventures donates 5% of its turnover to the veterinary program 
carried out by association ElefantAsia (www.elefantasia.org) 

Elephant Caravans in Northern Laos... 

Here in Sayaboury, elephants are considered sacred. Since time 
immemorial they have served Lao people in the forest and played an 
integral role in Buddhist and animist beliefs. If the species was to become 
extinct, a fundamental part of the area's cultural heritage would also be 
lost. 

The "Way of the Mahout" is a unique experience in the heart of Sayaboury 
jungle. Ride your elephant and learn the secrets of Laos' most experienced 
mahouts. Share their lifestyle during this incredible journey along rivers and 
lush untouched forest. You will carry out the caravan to the Mekong river 
through forest and river. 

Elephant Caravan Program 

Day 1: Luang Prabang – Viengkeo – Ban Then 

Breakfast at your leisure. In the morning, your guide will pick you up at your 
hotel with a private car. You will reach Viengkeo Tai Lue village after 4 
hours driving. Lunch in Ban Viengkeo, one of the most famous mahout 
village of Laos. In the early afternoon, after meeting your elephant and 
mahout, your trekking journey will start in the direction of Ban Then. You 

will go along rice fields and then follow the Nam Khene river. After your arrival in Ban Then, you will be able to 
give your elephant a bath before your guide  takes you to visit the village. Overnight in Ban Then (camping or 
homestay).  Approximately: 4 to 5 hours driving and 3 hours riding elephant. 
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Day 2: Ban then – Ban Nam Thap 

All day elephant trekking to Ban Nam Thap village. After an early morning breakfast, the caravan will depart the 
village and will pass through fields and forests, learning some basic mahout craft and ensuring that your elephant 
remains suitably fed! Arriving at Ban Nam Thap, you will set up camp in the forest just on the outskirts or stay in 
local's home within the village. After bathing in the nearby river, you  will be able to take time to relax in this 
peaceful atmosphere before having dinner. Overnight in Ban Nam Thap (camping or home stay). 
      Approximately:4/5 hours riding elephant. 

Day 3: Ban Nam Thap – Mekong river bank 

Early in the morning, you will follow your mahout into the forest to pick up your elephant and get it ready . You'll 
start the day crossing a forest. following a small river along a valley. By now you have learnt the necessary skills 
and commands to ride your elephant without your mahout who will stay close by. In the evening, you will reach 
the Mekong river banks where you will break for an« elephant driving test ». This will allow you to show to your 
mahout how much you have learnt in the past few days. The test consists of a number of commands such as: go, 
stop, back, right and left. Your elephants are then taken to the Mekong River for a leisurely bath before setting up 
camp. Evening time is spent close to the Mekong, where you can enjoy time to relax or join your guide on a walk 
through the surrounding countryside. You'll have dinner close to the river. After dinner we can arrange a 
traditional Baci ceremony. The purpose of which is to call escaped spirits back to the body, a tradition which is 
very important for Lao people before major events such as weddings, births, travel or when welcoming friends. 
Once again, you can choose whether to camp on the river bank or stay with a local family.  
Approximately: 4/5 hours riding elephant. 

Day 4: Mekong river Bank / Luang Prabang 

Breakfast on the banks of the Mekong river. As you prepare your bags to board the boat to Luang Prabang,the 
elephants arrive to say goodbye. Pic Nic lunch is taken on board and you will arrive in Luang Prabang in the 
afternoon after a six hours on the boat. Approaching Luang Prabang in the late afternoon, it is a wonderful way to 
arrive at the UNESCO designated World Heritage Site. The ancient royal city is surrounded by mountains and is 
located at a junction of the Mekong and Nam Khan rivers. In the centre of the city is Mount Phousi, rewarding 
climbers of its 328 steps with stunning views of the surrounding temples andhills. Luang Prabang, a city where 
time has seemingly stood still, is also an outstanding example of the fusion of traditional Lao architecture with 
structures built by the European colonial authorities in more recent times. Its unique, remarkably well-preserved 
townscape illustrates a key stage in the blending of these two distinct cultural traditions. 

 

Cycling  (handspan.com) 

What will the next curve in the road reveal? Will you find yourself amazed by a view of forest covered mountains? 
Will you ride alongside rice paddies and stop to chat with a local farmer? Will a dirt road become a singletrack 
trail where you can pause for a picnic in the shade of ancient trees? 

The Handspan staff is passionate about providing incredible cycling experiences both on and off road that are 
tailored to your desires and skill level. Do you prefer to glide along a smooth trail next to a river or feel your heart 
pound as you fly down a mountain pass? We think that Vietnam offers some of the best opportunities for pedaling 
in the world - so grab a helmet and click through the gears as you discover something new around every corner. 

Mai Chau Cycling (2 days) 
Mai Chau offers a most splendid vista of the valley surrounded by the lush 
green forests, fields and stilt houses of the White Thai ethnic group. This is 
a quiet piece of countryside to stroll and cycle through and to be wrapped 
in the warm and nice hospitality of the Thai people. The Sunday market 
brings hundreds of locals where many traditional Thai dishes are made 
and you can revel in the sounds of traditional music and dance. 

Ba Vi Cycling (1 day) 
If you don't have much free time left in your holiday schedule, but you 

refuse to go back home without a quick taste of ancient and rural Vietnamese lifestyles, this trip will suit your 
needs perfectly. 
Let's go back in time, walking paths paved with tradition and cycling along rural trails and along rich fields. We 
always meet local families along the way, and your guide makes it easy to learn more about the intersection 
between ancestral culture and modern changes. 
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4. Food and drinks 

One of the core services that a destination needs to offer for tourists are adequate options 
for eating and drinking. For tourists eating and drinking does not only mean to satisfy the 
most urgent nutrition needs, but also to rest, to be entertained and to experience the special 
taste and atmosphere of a destination.  

For the local population this may also be one of the most evident opportunities to provide 
services for visitors and to receive income from tourists. 

Providing catering services in the meaning of Responsible Tourism may be characterized by 

Attractive for tourists: the food is tasty and safe, 
the food has an authentic character that has a relation with the region 
(but possibly not too authentic, because local specialities sometimes 
have very strange taste and composition especially for foreign 
guests), 
the possibility to pass some nice time in a nice atmosphere (eating 
and drinking is not just about getting some calories to continue the 
trip), 
experiencing some specialities of the region 

Environmentally responsible: giving preference to products with local origin (this also helps 
to keep transport ways shorter), 
avoiding excessive packaging of the food that is provided to guests, 
avoiding one-way tableware, 
utilisation of locally available materials for construction and adapting 
to local architectural stiles for the building 

Socially responsible: recruiting of staff locally and providing training to improve skills, 
providing fair payments to the staff and to the local suppliers, 
giving preference to local providers, 
obeying labour rules 

Good practice examples: 

 U Cafe, Hoi An (Vietnam) 

 LaVieVuLinh Lodge in Yen Bai (Vietnam) 

 Sapa Rooms, 6 at 16 (Ha Noi, Vietnam) 

 Le Croissant, bakery and cooking school (Sa Pa, Vietnam) 

 

   www.saparooms.com 
Every day at 9:30am we start our cooking class with a tour to the local Sapa fruit and vegetable market located 

10 meters from the front door of our cooking school. The Sapa fruit 
and vegetable market is very colourful with many wonderful organic 
fruits and vegetables to select from. The market is also frequented 
by the Ethnic Minority population in Sapa giving you a sense of 
being transported back to the 18th century as you mingle with the 
Ethnic minority people, purchasing some of the freshest vegetables 
you have ever seen. Sapa’s fresh mountain air, fertile soils and 
clean water make for some beautiful produce. As you walk through 
the market your chef will explain the ingredients you will be using in 
your 
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cooking lesson. Once you have purchased your ingredients we take our transport 6km outside of Sapa to our 
beautiful Hmong Mountain Retreat where our cooking school is located, overlooking the beautiful Muong Hoa 
Valley and the terraced rice fields. 
 
The cooking school chefs first demonstrate each dish before you prepare the same dish yourself. The lesson is 
very practical. At the end of your lesson it is time to enjoy all the dishes you have prepared as you sit in our 
retreat surrounded by nature marvelling at what you have just managed to cook. 

 
Our organic vegetable garden is an important feature to Sapa Rooms. Not only does it provide vegetables and 
fruits for our delicious cuisine, it also provides an important link between what shows up on our plates and 
understanding how it got there.  At Sapa Rooms we encourage you to join our daily Vietnamese cooking 
class which starts at 10:30am, this will get you up close and personal with the food you eat.  Harvest fruits, 
vegetables, and herbs which we use for the cooking class. 

 

 

 

 

Hoi An U-Cafe: Cuisine with a Conscience 

On the serene banks of the Hoai river is one of Hoi An’s most striking new cafes. Designed by Japanese 
architects – with elements of both Japanese and ancient Hoi An styles in the design – is the picturesque Hoi An 
U-cafe, a project that not only adds to Hoi An’s culinary repertoire but serves a social purpose too. 

Established by Usuda Reiko, a Japanese native with extensive NGO experience, the Hoi An U-cafe gives 
disadvantaged youngsters and women job skills, income and accommodation as needed. While a small project, it 
is clearly a worthwhile one and customers can enjoy the fresh and healthy cuisine on the menu, knowing they are 
also contributing to a worthy cause.  

 

What I personally like about the menu is its simplicity. As Reiko describes, 
“It is very fresh cuisine made with Central Vietnamese produce but with the 
essence of Japan 

 “We focus on healthy and homemade foods,” says Reiko whose menu does 
not include any meat besides fish. They also make their own desserts, 
juices and teas.  

For those wanting to chill and escape from noisy motorbikes and tourist 
traps, this is the perfect venue. Take a bicycle along the river (the concrete 
path) near Life Resort and continue in the direction of Cua Dai beach until 
you find the unique brick structure that distinguishes Hoi An U-cafe from its 
dining counterparts. 

 

Hoi An U-Cafe, Thanh Nam Cam Chau ; 012 2545 3248 (Reiko);  
deziraspacon@gmail.com 

 

5. Accommodation  

The availability of reasonable accommodation is essential to provide opportunity for tourists 
to stay longer in a destination. In this sense reasonable accommodation facilities do not 
mean that luxury hotels are required. It is necessary that the accommodation serves its 
purpose (f.e. there are different expectations concerning a town hotel mainly for business 
travellers or a holiday hotel at the beach) and is adequate for the envisaged guest segments 
and that kind of tourism that is taking place in the specific region. 

Successful accommodation in the sense of Responsible Tourism may be characterized by 

Attractive for tourists: clean and comfortable rooms (especially the bathroom is a critical 
issue for many international visitors), 
nice location and good accessibility to the relevant leisure 
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installations in the region, 
authentic character of the building and nice interior design, 
adequate quality standards for the purpose of the holidays, 
value for money, 
friendly service, hospitable staff and friendly hosts 

Environmentally responsible: adequate interpretation of regional architecture, 
utilisation of local materials and styles for construction, 
energy efficient building (isolation) and management (energy saving 
policy), 
adequate treatment of residual waters and waste, 
participation in local environment conservation and nature protection 
initiatives 

Socially responsible: employment of local staff, 
giving preference to local suppliers, 
cooperation with local businesses and communities, 
providing fair payments for staff and obeying labour rules, 
giving preference to local suppliers, 
participation in social projects of the community 

Good practice examples: 

 Green Globe certified Song Saa resort (Cambodia) 

 LaVieVuLinh Lodge in Yen Bai (Vietnam) 

 Sapa Rooms, (Sapa, Vietnam) 

 Green Globe certified Baan Rajprasong City apartments (Bangkok, 
Thailand) 

 Green Lotus certifies Hotel (Vietnam) 
 

 

    
Sapa Rooms boutique hotel is a community focused hotel, established to assist the local ethnic minority people 
who inhabit the Sapa region and to provide career opportunities for our staff team of under privileged people. 
 Our hotel rooms are inspired by the romance of the surrounding mountain ranges, a haven of simple style and 
comfort. Relax in our restaurant and enjoy our authentic home style Vietnamese and fusion cooking. Every piece 
of artwork in Sapa Rooms tells a story, we have hand crafted each piece by training the local community and 
sourced all the materials locally. 

    

 
We believe our business has a responsibility to give back to the local community, by staying, dining or trekking 
with Sapa Rooms you choose to travel with generosity and give back. We also have a responsibility to help those 
on whom we rely as our suppliers and guides, to improve their standard of living. By buying direct from the ethnic 
minority people we are trying to support positive change. We think socially aligned sourcing is a step in the right 
direction for positive change.  
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When you adopt a buffalo you are helping to give a unique gift to the local people of Sapa. The minority people 
depend on the buffalo to assist with ploughing their fields and growing their crops. In the winter of 2008 more 
then 3,000 buffalos perished in the worst winters in over 60 years. The effects are still being felt, many families 
are unable to afford to purchase a new buffalo. By adopting a buffalo your donation will go towards the support 
and care of the buffalo, you are the key to success. 

    

 
Mac Ha, located 7 km from Sapa town, is the most impoverished area of the Sapa region. There are over 1,000 
Black H'mong ethnic minority people living in and around Ma Cha village. Sapa Rooms supports the nearly 100 
children in the school from kindergarten to 5th grade. long term focus is to continue to solely support the Ma Cha 
school so that these children are able to have a more comfortable environment in which to learn, grow and 
develop. 

    

 
Every weekend around Sapa ethnic minority children who walk up to 25km from their villages loaded with 
handicrafts to Sapa town to sell so their families have enough money for food and shelter. The children are 
separated from their families for a few days and unless they sell some of their handicrafts they will have no food. 
So each Sunday Sapa Rooms attracts around 50-80 children to their Sunday Soup Day. From 11am – 2pm the 
Sapa Rooms team set up an outdoors soup kitchen where we provide a nutritious soup and bread for the kids. 

 

6. Services and entertainment 

Services and entertainment complete a touristic offer in a region. Guided tours, cultural 
performances, massages, crafts and souvenirs, markets and shopping facilities help to keep 
visitors engaged and busy during their stay and they provide a very direct form of income for 
the local population. The services of hairdressers, doctors, shops etc. also serve for the 
needs in everyday situations. 

The range of local services and entertainment in respect to Responsible Tourism may be 
characterized by 

Attractive for tourists: good quality services are available and easy accessible, 
there is a reasonable variety and range to chose that provides 
attractive options for several days, 
they enable authentic experiences, 
they are really something special, 
souvenirs are really worth to bring something back home, 
value for money 

Environmentally responsible: no protected species, plants and artefacts are being offered to 
tourists, 
guided tours are offered that help better understand nature and 
wildlife 
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Socially responsible: there are possibilities for local people to market products and 
services, 
the services and organized events also help to support community 
initiatives, 
opportunities are created to involve also socially less favoured 
people, 
performances and encounters with the local population assure 
respect for local cultures, 
no sexual exploitation of local people (especially women) is fostered 

Good practice examples: 

 Seeing hands massages (India, Cambodia)  

 Landmine victim musicians (Ankor What, Cambodia) 

 RT Code of Business – Great Ankor What Tour Operator (Cambodia) 

 

Code of Business - Responsible Tour Operators: 
Great Angkor Tours Co., Ltd., Cambodia 
 
Operations 
•    Environmental Friendly  
     - Company has a program to reduce, reuse, and recycle.  
     - Recycled content paper used.  
     - Conservation of materials (size and volume of promotional materials minimized).  
•    Economic Benefits  
     - Fairness in the work place.  
     - Programs that give back to the communities in which they operate.  
     - Guides/staff reflect ethnic and gender diversity.  
•    Cultural Sensitivity  
     - Promotional copy conveys respect and dignity to all people, and is non-voyeuristic.  
 
Itinerary 
•    Environmental Friendly  
     -    Transport is should be sustainable, not so affect to our earth. 
     -    Program should be low-impact; life-style and program activities.  
•    Economic Benefits  
     -     Support locally business owner (i.e. Foreign and Local owned hotel chains).  
     -    Support local produced ( i.e: Organic foodstuffs).  
     -    Support Local Souvenir  (i.e. artisans and craftspeople, Local Community)  
     -    Traditional enterprises are encouraged, (i.e. hotels and restaurants that serve local community or local 
people).  
     -    Bargaining is appreciated in its social role, not as competition.  
•    Cultural Sensitivity  
     -    Program structure reduces barriers between citizens and visitors.  
     -    Cross-cultural interaction is for more than food, fashion, festivals and photo opportunities.  
     -    Program objectives are qualitative not quantitative.  
     -    Activities are within the moral and ethical standards of the area.  
     -    Appropriate dress for visitors is encouraged.  
     -    Departures on any one itinerary are limited (i.e. less than 1 per month).  
 
Guides/Staff 
•   Cultural Sensitivity 
    -    Have a background and knowledge of the culture.  
    -    Actions (greeting, transactions) are respectful of the people and their culture.  
    -    Dress reflects the traditional values of the community. 
    -    Photography and video are discouraged where inappropriate.  
•    Environmental Friendly  
    -    The same as above.  
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•    Economic Benefits  
    -    The same as above 
 
CONTACTS 
H/Q: 14,St. 432, Sangkat Boeung Trabek, Phnom Penh, Kingdom of Cambodia 
Office: [855] 23 214 222, [855]12 328 222 / 16 909 666 
Email: TOUR@GREATANGKORTOUR.COM 
WebSite: www.greatangkortour.com 

 

Cambodia war survivors turn to music 
The Angkor musicians earn enough money to sustain their families 
David Longstreath  /  AP 

Cambodia traditional orchestra leader and landmine victim Khieu Sarath leads this band 
near Ta Prohm temple in Siem Reap, Cambodia, Saturday, March 7. 

SIEM REAP, Cambodia — By the walls of ancient temples, just as the 
morning sun dapples the jungle floor and birds sing, survivors of 
Cambodia's killing fields and minefields drop their crutches, put aside 
their artificial limbs or blindly grope for their instruments — and then 
play music that can break the heart. 

A tentative, mournful melody floats from a two-stringed "tro" bowed by 
Kak Vy, whose right leg is gone. He is joined by a zither plucked by 
Khieu Sarath, who lost his parents and sisters to Khmer Rouge 
murderers and whose mine-shattered leg was amputated without 
morphine. Phun Ath, blinded by a rocket, taps a drum softly. 

Now, the first tourists arrive at the wondrous temples of Angkor, and 
the 20 musicians — amputees, blind, scarred, all destitute — hope 
that by dusk their playing will have earned them enough to sustain 
their families for another day. Together, they support more than 100 
children and wives. 

The musicians' lives mirror Cambodia's agony: 3 million dead in three 
decades of a savage war, American bombing, the Khmer Rouge reign 
of terror, a civil conflict and now coping in a country where a third of 
the people earn less than one dollar a day. 

'Victims of Landmines'  
Khieu Sarath gathered some of the disabled in 1997 and now seven of them play at Angkor's much-visited Ta 
Phrom, a monastic complex where gnarled roots and soaring trunks of ancient banyan and silk cotton trees 
intertwine with crumbling, dusky temples — a scene out of Hollywood's "Tomb Raider," which indeed was 
partially filmed here. 

"Victims of Landmines," reads a sign in five languages. If every passing tourist who clicked a camera donated, 
the group would be rolling in cash, but as it is they're very lucky to earn several dollars apiece, plus $4 daily 
saved in a communal pot for any among them in distress. 

This help is also extended to the second orchestra, which plays at Banteay Srei, the "jewel of Khmer art," a 10th 
century temple of pinkish sandstone famed for its delicate wall carvings. 

Here, the 13 musicians sit at the temple's edge on a blue plastic sheet spread over a forest floor strewn with 
winter's withered leaves. The buzz of cicadas and the wind's rustle accompany their sometimes bouncy, 
sometimes elegiac melodies played on instruments very like those depicted on the centuries-old friezes of 
Angkor. 

"There is no one to help us disabled people," says Khieu Sarath, who supports eight children, including an 
adopted son. "We have to rely on ourselves, help ourselves. If we don't sacrifice ourselves for our children, they 
will not have a bright future." 

Copyright 2009 The Associated Press. All rights reserved. This material may not be published, broadcast, rewritten or redistributed. 

 

Cambodia The Blind Masseuses - Seeing Hands Massage 
Relax with a massage expertly given by blind Cambodian masseurs to help members of the blind community benefit from an 

independent life. 
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The Association for the Blind in Cambodia, along with international backers, has been training the blind to be 
masseuses. Their motto is, "The blind can see with there hands." 

Members of the association travel the country to find potential masseuses. The individuals are then trained until 
they are masters of the art of massage. The Association has even gone one step further. In Sihanoukville, 
Phnom Penh and Siem Reap, the Association for the Blind has opened massage businesses known as "Seeing 
Hands," which solely employee the blind masseuses. 

What to experience ? 
Seeing Hands Massage is the perfect way to wind down after sightseeing on a hot humid day. Blind masseurs 
have been trained in the art of massage and can relax and refresh your body with an hour of soothing treatment. 
Shiatsu massage – which focuses on pressure points – is available, or choose anma massage which helps to 

relax the body and the mind. There is also the option of a 
traditional foot massage. 

They provide one of the best value for money massages in 
Cambodia and you help to ensure blind people make an 
independent living. Many of the masseurs have earned 
diplomas and certificates in massage from overseas 
institutes in Japan and Singapore. 

Seeing Hands Massage has been a great success and 
there are currently several branches in Phnom Penh, as 
well as branches in popular tourist cities around the 
country. You can find Seeing Hands in Siem Reap, 
Battambang and Sihanoukville. 

 

How does it help ? 

Seeing Hands Massage creates employment for members of Cambodia’s blind community. Without adequate 
social services in many parts of Cambodia, life for blind people is one long struggle. Seeing Hands Massage 
offers blind masseurs an independent sustainable income that helps them to lead a relatively normal life. The 
masseurs can earn a very good salary by Cambodian standards, usually a better monthly wage than for many 
non-disabled Cambodians. 

The Seeing Hands Massage centres are privately run associations, run by successful blind entrepreneurs. The 
main Phnom Penh centre currently employs 13 blind masseurs and there are more than 25 blind masseurs 
working with the various projects around the country. There are also a number of sighted support staff to help out 
with day-to-day administration. 

 

Contact details 
Phnom Penh 
12 St 13 (Wat Phnom), Phone: (+855) 12 680 934 – (+855) 16 856 188 
Siem Reap 
Sivatha St (opposite Phsar Kandal), Phone: (+855) 12 786 894 

 

7. Information 

Only the availability of information about the region, the people, the tourist facilities and the 
possible activities make the touristic offer of the destination accessible to the visitors and can 
create a better understanding. Such information can be provided in brochures, leaflets and 
information boards, in fixed installation like information centres and on guided tours by 
specially trained people. Concerning the people involved it is not only the specially trained 
staff in an information centre that is providing information to visitors. All the staff in touristic 
facilities who is in contact with guests provides information and even all the people in the 
region are potential information sources for tourists. Considering this it shows the importance 
how and what information is provided in a destination. 

Responsible Tourism may characterize adequate information like 
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Attractive for tourists: availability of easy accessible information (in English, Chinese, ...) 
about leisure possibilities in the region, relevant services and 
attractions, 
brochures and leaflets to take-away, 
on-site information at attractions, 
guided tours that provide a better understanding and an intimate 
access to the region, 
signposts that help orientation in the destination 

Environmentally responsible: information about heritage and protected areas and related 
conservation needs and requirements 

Socially responsible: providing insight into social life of local people, 
involvement of local staff for information services, 
availability of information about social initiatives in the region and the 
possibilities to engage with them 

Good practice examples: 

 Do´s and don´ts in Laos  

 Pepy brochure for volunteers (Nepal) 

 Heritage site information centre Hoi An (Vietnam) 

 National Park centre Thayatal (Austria) 

 

Ecotourist Do's and Don'ts 

www.ecotourismlaos.com/  
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Our code of business  Source: http://travelauthenticasia.com 

 
1. Sustainable and responsible tourism 
Being a tour operator, we understand that sustainable tourism is not only a slogan but it is a solution 
for the industry in particular, and for the world in general. Sustainable tourism is to develop the 
industry without damage to the environment, economy and cultures of the locations that we visit. 
Furthermore, to ensure that this development is a positive experience for local people, tour 
companies and tourists. With this understanding, we try very much to reduce the negative impacts of 
tourism while giving as much opportunity to the local people as possible, empowering them and 
enabling them to enjoy the fruits of tourism directly. Responsible tourism is the code of our business 
and we encourage our travelers to act responsibly. While enjoying your holiday, just simply observe 
and respect local culture and people, their way of life and environment. It enhances mutual 
understanding and brings us all to a higher status of joy. 
Sustainable and responsible tourism requires co-operation between concerned partners: local 
governments, local people, travel companies and tourists and it is just the understanding of these 
ideas: 

• informing yourselves of the culture, politic and economy of the communities visited 
• respecting local cultures and people 
• contributing to intercultural understanding and tolerance 
• supporting and contributing to the conservation of natural and cultural heritage 
• supporting local economies and enhancing the well-being of host communities 
• minimizes negative economic, environmental, and social impacts 

So, as a saying goes: "Do not travel through one hundred countries with just one pair of eyes, 
whereas the best journey would be to travel through one country with a hundred pair of eyes". 

  

2.Bring to people an Authentic Asia 
What do you normally expect for your holiday? Don’t you expect an enjoyable, relaxing and 
interesting trip? These are needed but surely not enough for an "unforgettable holiday". We have tried 
to develop and promote a new form of tourism which brings the greatest possible benefit to both 
travelers and the host population without causing intolerable ecological and social damage. One time, 
you can see and enjoy a bustling city. Another time you can get out of your comfort zone to go fishing 
with a local fisherman, harvest the crop with the farmer and eat a meal with his family or take part in 
the meditation ceremony organized by Buddhist monks. We take you to hidden places, away from the 
crowd. You will really have contact and interaction with locals. You can see and join in the authentic, 
local way of life. The idea is to enable our travelers to experience the world through the eyes of its 
local people while contributing directly to those people. Traveling with TAA, you can not only do and 
see what the other tourists do but also things they do not have any chance to do. 

  

3. Create a unique way of travel 
Our itineraries are built with extensive study about you--where you go, what you see, how you travel 
and who you meet. It is the combination of between relaxing and great discoveries, adventure and 
comfort. Typical and unique are the attribute of each of our programs. Wherever you travel and stay, 
whatever you do, we try our best to help you to reveal all the hidden charms of the local countries and 
to make your holiday unique. 

  

4. We work for a smaller planet 
Travel Authentic Asia is created to carry out the mission of bringing people the message of a world 
where friendship and understanding prevail. We strongly believe that travels enrich our lives. We work 
to bring people closer to each other with our innovative style. Traveling with us, you get deeply in 
touch with people, through understanding and sharing. You will see things with vision, in depth. Your 
travel mate is now a family member, your host is now your friend - welcoming you to his home with 
rejoicing. Together we build a world where everyone knows each other, everyone is our friend; we 
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share and live with understanding and friendship. This world is now small since everywhere is 
accessible but we want to make it smaller. 

  

5. Deliver the ultimate travel experience 
We live here and we are travel experts. We have extensive knowledge of the area that comes from 
years of experience leading and organizing tours around this very spectacular part of the world. With 
our experience and expertise, we are discerning and completely understand your expectations and 
travel needs. Our dedicated team has defined our mission to bring you not only a good trip, but a 
holiday of a life time. We love what we do and are committed to a creative and innovative travel style. 
We have the passion to get travelers off the beaten track and want to develop a style of travel that 
enables our clients to become a part of the place and community we visit. We want to share and bring 
to you all special aspects of the area - its history, multi-ethnic culture, special cuisine and different 
way of life. 

 

 

 


